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Google Analytics Breakthrough
Helping tech-savvy marketers and data analysts solvereal-world business problems
with Excel Using data-driven business analytics to understand customers
andimprove results is a great idea in theory, but in today's busyoffices, marketers
and analysts need simple, low-cost ways toprocess and make the most of all that
data. This expert book offersthe perfect solution. Written by data analysis expert
Wayne L.Winston, this practical resource shows you how to tap a simple andcosteffective tool, Microsoft Excel, to solve specific businessproblems using powerful
analytic techniques—and achieveoptimum results. Practical exercises in each
chapter help you apply and reinforcetechniques as you learn. Shows you how to
perform sophisticated business analyses usingthe cost-effective and widely
available Microsoft Excel instead ofexpensive, proprietary analytical tools Reveals
how to target and retain profitable customers and avoidhigh-risk customers Helps
you forecast sales and improve response rates formarketing campaigns Explores
how to optimize price points for products andservices, optimize store layouts, and
improve onlineadvertising Covers social media, viral marketing, and how to exploit
botheffectively Improve your marketing results with Microsoft Excel and
theinvaluable techniques and ideas in Marketing Analytics:Data-Driven Techniques
with Microsoft Excel.

Sport Business Analytics
The Analytics and Big Data collection offers a “greatest hits” digital compilation of
ideas from world-renowned thought leader Thomas Davenport, who helped
popularize the terms analytics and big data in the workplace. An agile and prolific
thinker, Davenport has written or coauthored more than a dozen bestselling books.
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Several of these titles are offered together for the first time in this curated digital
bundle, including: Big Data at Work, Competing on Analytics, Analytics at Work,
and Keeping Up with the Quants. The collection also includes Davenport’s popular
Harvard Business Review articles, “Data Scientist: The Sexiest Job of the 21st
Century” (2012) and “Analytics 3.0” (2013). Combined, these works cover all the
bases on analytics and big data: what each term means; the ramifications of each
from a technical, consumer, and management perspective; and where each can
have the biggest impact on your business. Whether you’re an executive, a
manager, or a student wanting to learn more, Analytics and Big Data is the most
comprehensive collection you’ll find on the ever-growing phenomenon of digital
data and analysis—and how you can make this rising business trend work for you.
Named one of the ten “Masters of the New Economy” by CIO magazine, Thomas
Davenport has helped hundreds of companies revitalize their management
practices. He combines his interests in research, teaching, and business
management as the President’s Distinguished Professor of Information Technology
& Management at Babson College. Davenport has also taught at Harvard Business
School, the University of Chicago, Dartmouth’s Tuck School of Business, and the
University of Texas at Austin and has directed research centers at Accenture,
McKinsey & Company, Ernst & Young, and CSC. He is also an independent Senior
Advisor to Deloitte Analytics.

Analytics at Work
Master practical strategic marketing analysis through real-life case studies and
hands-on examples. In Cutting Edge Marketing Analytics, three pioneering experts
integrate all three core areas of marketing analytics: statistical analysis,
experiments, and managerial intuition. They fully detail a best-practice marketing
analytics methodology, augmenting it with case studies that illustrate the
quantitative and data analysis tools you'll need to allocate resources, define
optimal marketing mixes; perform effective analysis of customers and digital
marketing campaigns, and create high-value dashboards and metrics. For each
marketing problem, the authors help you: Identify the right data and analytics
techniques Conduct the analysis and obtain insights from it Outline what-if
scenarios and define optimal solutions Connect your insights to strategic decisionmaking Each chapter contains technical notes, statistical knowledge, case studies,
and real data you can use to perform the analysis yourself. As you proceed, you'll
gain an in-depth understanding of: The real value of marketing analytics How to
integrate quantitative analysis with managerial sensibility How to apply linear
regression, logistic regression, cluster analysis, and Anova models The crucial role
of careful experimental design For all marketing professionals specializing in
marketing analytics and/or business intelligence; and for students and faculty in all
graduate-level business courses covering Marketing Analytics, Marketing
Effectiveness, or Marketing Metrics

Data Science for Marketing Analytics
Most companies have massive amounts of data at their disposal, yet fail to utilize it
in any meaningful way. But a powerful new business tool - analytics - is enabling
many firms to aggressively leverage their data in key business decisions and
processes, with impressive results. In their previous book, Competing on Analytics,
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Thomas Davenport and Jeanne Harris showed how pioneering firms were building
their entire strategies around their analytical capabilities. Rather than "going with
the gut" when pricing products, maintaining inventory, or hiring talent, managers
in these firms use data, analysis, and systematic reasoning to make decisions that
improve efficiency, risk-management, and profits. Now, in Analytics at Work,
Davenport, Harris, and coauthor Robert Morison reveal how any manager can
effectively deploy analytics in day-to-day operations—one business decision at a
time. They show how many types of analytical tools, from statistical analysis to
qualitative measures like systematic behavior coding, can improve decisions about
everything from what new product offering might interest customers to whether
marketing dollars are being most effectively deployed. Based on all-new research
and illustrated with examples from companies including Humana, Best Buy,
Progressive Insurance, and Hotels.com, this implementation-focused guide outlines
the five-step DELTA model for deploying and succeeding with analytical initiatives.
You'll learn how to: · Use data more effectively and glean valuable analytical
insights · Manage and coordinate data, people, and technology at an enterprise
level · Understand and support what analytical leaders do · Evaluate and choose
realistic targets for analytical activity · Recruit, hire, and manage analysts
Combining the science of quantitative analysis with the art of sound reasoning,
Analytics at Work provides a road map and tools for unleashing the potential
buried in your company's data.

Digital Analytics 101
This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound book.
The definitive guide to next generation digital measurement; Indispensable insight
for building high-value digital experiences! Helps you capture the knowledge you
need to deliver deep personalization at scale Reflects today’s latest insights into
digital behavior and consumer psychology For every digital marketer, analyst, and
executive who wants to improve performance To win at digital, you must capture
the right data, quickly transform it into the right knowledge,and use them both to
deliver deep personalization at scale. Conventional digital metrics simply aren’t up
to the task. Now, Gary Angel shows how to reinvent digital measurement so it
delivers all you need to create richer, more compelling digital experiences. Angel
shows how to transform “raw facts” about digital behavior into meaningful
knowledge about your visitors… what they were trying to accomplish…how well
you helped them… how you can personalize and optimize their digital experiences
from now on… how you can use measurement to provide deep personalization at
scale.

Human Capital Analytics
Don't squander your most valuable resource! Collectively, your workers are your
company's most important and most valuable asset. To make the most of this
asset, nothing beats quantitative performance and investment measurement.
Learning and Development is an 80 billion-dollar industry, and every valuable
employee represents a sizable investment on the part of your company. To keep
your business moving forward, effective management of human capital is crucial. It
generates plenty of data, and deep analysis of this data helps you provide
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feedback and make adjustments to capitalize on the combined knowledge, skills,
and creativity of your workers. Developing Human Capital: Using Analytics to Plan
and Optimize Your Learning and Development Investments provides a guidebook
for collecting, organizing, and analyzing the data surrounding human capital so you
can make the most of your employees' potential. Use predictive analysis to
optimize human capital investments Learn effective study design and alignment
Get the tools you need for measurement, surveys, and analysis Decide what to
measure and how to measure it Outline your company's current and future
analytics technology needs Map data sources, and overcome barriers to data
collection Authors Gene Pease, Bonnie Beresford, and Lew Walker provide case
studies in which major companies applied human capital analytics to guide people
decisions, and expand upon the role of analytics in Learning and Development.
Developing Human Capital: Using Analytics to Plan and Optimize Your Learning and
Development Investments is an essential guide to 21st century human resources
and management practices, and can keep you from squandering your company's
most valuable resource.

Marketing Analytics
Explore new and more sophisticated tools that reduce your marketing analytics
efforts and give you precise results Key Features Study new techniques for
marketing analytics Explore uses of machine learning to power your marketing
analyses Work through each stage of data analytics with the help of multiple
examples and exercises Book Description Data Science for Marketing Analytics
covers every stage of data analytics, from working with a raw dataset to
segmenting a population and modeling different parts of the population based on
the segments. The book starts by teaching you how to use Python libraries, such as
pandas and Matplotlib, to read data from Python, manipulate it, and create plots,
using both categorical and continuous variables. Then, you'll learn how to segment
a population into groups and use different clustering techniques to evaluate
customer segmentation. As you make your way through the chapters, you'll
explore ways to evaluate and select the best segmentation approach, and go on to
create a linear regression model on customer value data to predict lifetime value.
In the concluding chapters, you'll gain an understanding of regression techniques
and tools for evaluating regression models, and explore ways to predict customer
choice using classification algorithms. Finally, you'll apply these techniques to
create a churn model for modeling customer product choices. By the end of this
book, you will be able to build your own marketing reporting and interactive
dashboard solutions. What you will learn Analyze and visualize data in Python
using pandas and Matplotlib Study clustering techniques, such as hierarchical and
k-means clustering Create customer segments based on manipulated data Predict
customer lifetime value using linear regression Use classification algorithms to
understand customer choice Optimize classification algorithms to extract maximal
information Who this book is for Data Science for Marketing Analytics is designed
for developers and marketing analysts looking to use new, more sophisticated
tools in their marketing analytics efforts. It'll help if you have prior experience of
coding in Python and knowledge of high school level mathematics. Some
experience with databases, Excel, statistics, or Tableau is useful but not necessary.

Enterprise Analytics

Page 4/20

Read Online Marketing Analytics Optimize Your Business With Data Science
In R Python And Sql
Learn the concepts and methods for creating economic and business value with
digital analytics, mobile analytics, web analytics, and market research and social
media data. In Digital Analytics Primer , pioneering expert Judah Phillips introduces
the concepts, terms, and methods that comprise the science and art of digital
analysis for web, site, social, video, and other types of quantitative and qualitative
data. Business readers—from new practitioners to experienced executives—who
want to understand how digital analytics can be used to reduce costs and increase
profitable revenue throughout the business should read this book. Phillips delivers
a comprehensive review of the core concepts, vocabulary, and frameworks,
including analytical methods and tools that can help you successfully integrate
analytical processes, technology, and people into all aspects of business
operations. This unbiased and product-independent primer draws from the author's
extensive experience doing and managing analytics in this field.

Measuring the Digital World
"International Institute for Analytics"--Dust jacket.

Handbook of Marketing Analytics
Step-by-step instructions for executing a website testing andoptimization plan
Website optimization is can be an overwhelming endeavor due tothe fact that it
encompasses so many strategic and technicalissues. However, this hands-on, taskbased book demystifies thispotentially intimidating topic by offering smart,
practical, andtested instructions for developing, implementing, managing,
andtracking website optimization efforts. After you learn how toestablish an
optimization framework, you then dive into learninghow to develop a plan, test
appropriately and accurately, interpretthe results, and optimize in order to
maximize conversion rates andimprove profits. Zeroes in on fundamentals such as
understanding key metrics,choosing analytics tools, researching visitors and their
onsitebehavior, and crafting a plan for what to test and optimize Walks you
through testing and optimizing specific web pagesincluding the homepage, entry
and exit pages, product and pricingpages, as well as the shopping cart and checkout process Guides you through important optimization areas such asoptimizing
text and images Addresses advanced topics including paid search
optimization,Facebook fan page optimization, rich media, and more Includes a
companion website that features expanded examples,additional resources, tool
reviews, and other relatedinformation Full of interesting case studies and helpful
examples drawn fromthe author's own experience, Website Optimization: An Hour
aDay is the complete solution for anyone who wants to get thebest possible results
from their web page.

Social Media Metrics
Revised edition of the author's Ultimate guide to search engine optimization.

Digital Marketing Analytics
An unparalleled author trio shares valuable advice for using Google Analytics to
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achieve your business goals Google Analytics is a free tool used by millions of Web
site owners across the globe to track how visitors interact with their Web sites,
where they arrive from, and which visitors drive the most revenue and sales leads.
This book offers clear explanations of practical applications drawn from the real
world. The author trio of Google Analytics veterans starts with a broad explanation
of performance marketing and gets progressively more specific, closing with stepby-step analysis and applications. Features in-depth examples and case studies on
how to increase revenue from search advertising, optimize an existing website,
prioritize channels and campaigns, access brand health and more Discusses how to
communicate with a webmaster or developer to assist with installation Addresses
Google's conversion-oriented tools, including AdWords and AdSense, Google
trends, Webmaster tools, search-based keyword tools, and more Touches on brand
tracking studies, usability research, competitive analysis, and statistical tools
Throughout the book, the main emphasis is demonstrating how you can best use
Google Analytics to achieve your business objectives. Foreword by Avinash Kaushik
Note: CD-ROM/DVD and other supplementary materials are not included as part of
eBook file.

Marketing Analytics: A Practitioner's Guide To Marketing
Analytics And Research Methods
This book shows you how to use social media analytics to optimize your business
performance. The tools discussed will prepare you to create and implement an
effective digital marketing strategy. From understanding the data and its sources
to detailed metrics, dashboards, and reports, this book is a robust tool for anyone
seeking a tangible return on investment from social media and digital marketing.
Social Media Analytics Strategy speaks to marketers who do not have a technical
background and creates a bridge into the digital world. Comparable books are
either too technical for marketers (aimed at software developers) or too basic and
do not take strategy into account. They also lack an overview of the entire process
around using analytics within a company project. They don’t go into the everyday
details and also don’t touch upon common mistakes made by marketers. This book
highlights patterns of common challenges experienced by marketers from entry
level to directors and C-level executives. Social media analytics are explored and
explained using real-world examples and interviews with experienced professionals
and founders of social media analytics companies. What You’ll Learn Get a clear
view of the available data for social media marketing and how to access all of it
Make use of data and information behind social media networks to your favor Know
the details of social media analytics tools and platforms so you can use any tool in
the market Apply social media analytics to many different real-world use cases
Obtain tips from interviews with professional marketers and founders of social
media analytics platforms Understand where social media is heading, and what to
expect in the future Who This Book Is For Marketing professionals, social media
marketing specialists, analysts up to directors and C-level executives, marketing
students, and teachers of social media analytics/social media marketing

Optimarketing
The digital age has transformed the very nature of marketing. Armed with
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smartphones, tablets, PCs and smart TVs, consumers are increasingly hanging out
on the internet. Cyberspace has changed the way they communicate, and the way
they shop and buy. This fluid, de-centralized and multidirectional medium is
changing the way brands engage with consumers.At the same time, technology
and innovation, coupled with the explosion of business data, has fundamentally
altered the manner we collect, process, analyse and disseminate market
intelligence. The increased volume, variety and velocity of information enables
marketers to respond with much greater speed, to changes in the marketplace.
Market intelligence is timelier, less expensive, and more accurate and
actionable.Anchored in this age of transformations, Marketing Analytics is a
practitioner's guide to marketing management in the 21st century. The text
devotes considerable attention to the way market analytic techniques and market
research processes are being refined and re-engineered. Written by a marketing
veteran, it is intended to guide marketers as they craft market strategies, and
execute their day to day tasks.

Ultimate Guide to Optimizing Your Website
Make personalized marketing a reality with this practical guideto predictive
analytics Predictive Marketing is a predictive analytics primer fororganizations
large and small, offering practical tips andactionable strategies for implementing
more personalized marketingimmediately. The marketing paradigm is changing,
and this bookprovides a blueprint for navigating the transition from creative-to
data-driven marketing, from one-size-fits-all to one-on-one, andfrom marketing
campaigns to real-time customer experiences. You'lllearn how to use machinelearning technologies to improve customeracquisition and customer growth, and
how to identify and re-engageat-risk or lapsed customers by implementing an
easy, automatedapproach to predictive analytics. Much more than just theory
andtestament to the power of personalized marketing, this book focuseson action,
helping you understand and actually begin using thisrevolutionary approach to the
customer experience. Predictive analytics can finally make personalized marketing
areality. For the first time, predictive marketing is accessible toall marketers, not
just those at large corporations — infact, many smaller organizations are
leapfrogging their largercounterparts with innovative programs. This book shows
you how tobring predictive analytics to your organization, with actionableguidance
that get you started today. Implement predictive marketing at any size
organization Deliver a more personalized marketing experience Automate
predictive analytics with machine learningtechnology Base marketing decisions on
concrete data rather than unprovenideas Marketers have long been talking about
delivering personalizedexperiences across channels. All marketers want to
deliverhappiness, but most still employ a one-size-fits-all approach.Predictive
Marketing provides the information and insightyou need to lift your organization
out of the campaign rut and intothe rarefied atmosphere of a truly personalized
customerexperience.

Performance Marketing with Google Analytics
The only guide devoted exclusively to social media metrics Whether you are selling
online, through a direct sales force, or via distribution channels, what customers
are saying about you online is now more important than your advertising. Social
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media is no longer a curiosity on the horizon but a significant part of your
marketing mix. While other books explain why social media is critical and how to
go about participating, Social Media Metrics focuses on measuring the success of
your social media marketing efforts. Success metrics in business are based on
business goals where fame does not always equate to fortune. Read this book to
determine: Why striving for more Twitter followers or Facebook friends than the
competition is a failing strategy How to leverage the time and effort you invest in
social media How to convince those who are afraid of new things that social media
is a valuable business tool and not just a toy for the overly-wired Knowing what
works and what doesn't is terrific, but only in a constant and unchanging world.
Social Media Metrics is loaded with specific examples of specific metrics you can
use to guide your social media marketing efforts as new means of communication.

Analytics and Big Data: The Davenport Collection (6 Items)
A straightforward, non-technical guide to the next major marketing tool Artificial
Intelligence for Marketing presents a tightly-focused introduction to machine
learning, written specifically for marketing professionals. This book will not teach
you to be a data scientist—but it does explain how Artificial Intelligence and
Machine Learning will revolutionize your company's marketing strategy, and teach
you how to use it most effectively. Data and analytics have become table stakes in
modern marketing, but the field is ever-evolving with data scientists continually
developing new algorithms—where does that leave you? How can marketers use
the latest data science developments to their advantage? This book walks you
through the "need-to-know" aspects of Artificial Intelligence, including natural
language processing, speech recognition, and the power of Machine Learning to
show you how to make the most of this technology in a practical, tactical way.
Simple illustrations clarify complex concepts, and case studies show how realworld companies are taking the next leap forward. Straightforward, pragmatic, and
with no math required, this book will help you: Speak intelligently about Artificial
Intelligence and its advantages in marketing Understand how marketers without a
Data Science degree can make use of machine learning technology Collaborate
with data scientists as a subject matter expert to help develop focused-use
applications Help your company gain a competitive advantage by leveraging
leading-edge technology in marketing Marketing and data science are two fastmoving, turbulent spheres that often intersect; that intersection is where
marketing professionals pick up the tools and methods to move their company
forward. Artificial Intelligence and Machine Learning provide a data-driven basis for
more robust and intensely-targeted marketing strategies—and companies that
effectively utilize these latest tools will reap the benefit in the marketplace.
Artificial Intelligence for Marketing provides a nontechnical crash course to help
you stay ahead of the curve.

Retail Analytics
This book is intended for use by customers using Google Classic Analytics and does
not cover the newer Google Universal Analytics or related Google Tag Manager.
Google Analytics is the free tool used by millions of web site owners to assess the
effectiveness of their efforts. Its revised interface and new features will offer even
more ways to increase the value of your web site, and this book will teach you how
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to use each one to best advantage. Featuring new content based on reader and
client requests, the book helps you implement new methods and concepts, track
social and mobile visitors, use the new multichannel funnel reporting features,
understand which filters to use, and much more. Gets you up and running with all
the new tools in the revamped Google Analytics, and includes content requested
by readers and users especially for new GA users Covers social media analytics
features, advanced segmentation displays, multi-dashboard configurations, and
using Top 20 reports Provides a detailed best-practices implementation guide
covering advanced topics, such as how to set up GA to track dynamic web pages,
banners, outgoing links, and contact forms Includes case studies and demonstrates
how to optimize pay-per-click accounts, integrate AdSense, work with new reports
and reporting tools, use ad version testing, and more Make your web site a more
effective business tool with the detailed information and advice about Google
Analytics in Advanced Web Metrics with Google Analytics, 3nd Edition.

Social Marketing to the Business Customer
Marketing Science contributes significantly to the development and validation of
analytical tools with a wide range of applications in business, public policy and
litigation support. The Handbook of Marketing Analytics showcases the analytical
methods used in marketing and their high-impact real-life applications. Fourteen
chapters provide an overview of specific marketing analytic methods in some
technical detail and 22 case studies present thorough examples of the use of each
method in marketing management, public policy, and litigation support. All
contributing authors are recognized authorities in their area of specialty.

Performance Marketing with Google Analytics
Companies need more than just web analysts and data-savvy marketers to be
successful–they need action heroes! While most of us never battle evil scientists or
defuse nuclear warheads, successful web analysts benefit from the same attributes
that fictional action heroes embody. As a web analyst, your main goal is to improve
your organization’s online performance. You can become an “action hero” by
translating analysis insights into action that generates significant returns for your
company. How you approach analysis is critical to your overall success. In this
book, web analytics expert Brent Dykes addresses the unique challenges facing
analysts and online marketers working within small and large companies, teaching
you how to move beyond reporting and toward analysis to drive action and
change. Taking a principle-based rather than a tool-specific approach, Brent
introduces you to the Action Hero Framework that breaks down the analysis
process into three key stages: Prioritize (what to analyze), Analyze (how to
analyze), and Mobilize (how to drive action). And he reinforces these topics with
real-world examples and practical tips from seasoned analysts at leading
companies. Defines the type of environment in which action heroes thrive–not just
survive–as well as how to defeat the villains of web analytics that stand in the way
Arms web professionals with a strategic framework for executing online analysis,
as well as an arsenal of analysis techniques Reveals how companies need to be
both data-driven and action-agile to drive business value from web analytics For
more action hero resources and information, check out the book’s companion site
at www.Analyticshero.com. "The ideas in this book will take you days (or even
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weeks) to work your way through, and they fly in the face of the emotional
approach to marketing. The question is: would you rather have your competition
lead the way with data and science when it comes to reaching your market, or are
you going to go first? That's how it is with action heroes--no guts, no glory." -Seth
Godin Author We Are All Weird "Don't let the jaunty, breezy style of this book throw
you off. Brent successfully - and entertainingly - packs years of experience into
these pages along with case studies and insightful help on getting the most out of
web analytics, adding value to your company and boosting your career trajectory."
-Jim Sterne Founder of eMetrics Marketing Optimization Summit, author of "Social
Media Metrics" and Chairman of the Digital Analytics Association

Artificial Intelligence for Marketing
Optimarketing is about optimizing every major aspect of your marketing. In
"Optimarketing: Marketing Optimization to Electrify Your Business," Robert
Rosenthal shares lessons learned from thousands of marketing tests, dozens of
record-breaking campaigns, and more than a century of marketing history.
Readers are treated to more than 75 original essays and 12 case examples on
what it genuinely takes to optimize marketing results. Rosenthal, founder of the
award-winning Contenteurs marketing agency, reveals:* A characteristic the best
marketers have in common* What it took to achieve tenfold response rate
improvement for a Fortune 1,000 marketer * The marketing component that
matters most when swinging for the fences* How innovators optimize every major
marketing element* What great marketing campaigns have in common* Organic
ways to grow groundbreaking marketing ideas* The marketing technique that
almost always raises response rates* How to easily and quickly run high-impact
marketing tests* Tips on rapidly evolving your optimal marketing mix* How to turn
your website into a bigger revenue driver* Techniques to beat successful
marketing approaches in measurable terms * What it takes to optimize your
marketing content across media - including social* Strategies and tactics to
optimize lead generation and one-step selling* What every marketer should know
about concepts, copy, and graphic design* How to build a reliable "marketing
machine" * A special section, "The Mind of the Optimarketer""Optimarketing:
Marketing Optimization to Electrify Your Business" is required reading for everyone
out to optimize their marketing. Discover how to transform your marketing
outcomes, run the most profitable marketing of your career, and make your work
more fulfilling.

Adobe Target Classroom in a Book
Expert guidance on information management for optimum customer intelligence
processes Providing essential guidance for information management, this book
helps you understand the basics of information management, how to design and
launch customer intelligence campaigns, and optimize existing customer
intelligence processes. How to align information management with company
strategy Examines how to get, grow, and retain valuable customers Discusses how
to optimize existing customer intelligence processes Showing you how to make
extensive use of data, statistical, and quantitative analysis, explanatory and
predictive modeling, and fact-based management to drive decision making,
Business Analytics for Customer Intelligence provides you with the tools your
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business needs to optimize you data driven processes.

Marketing and Sales Analytics
PROFITING FROM MARKETING ANALYTICS: YOUR COMPLETE EXECUTIVE ROADMAP
“Solid ideas and experiences, well-told, for executives who need higher returns
from their analytic investments. Captures many best practices that are consistent
with our own experiences at Bain & Company, helping clients develop actionable
strategies that deliver sustainable results.” –Bob Bechek, Worldwide Managing
Director, Bain & Company “Cesar has explored a complex subject in a clear and
useful way as senior marketers look to more effectively leverage the power of data
and analytics.” –Bill Brand, Chief Marketing and Business Development Officer,
HSN, Inc. “Loaded with meaty lessons from seasoned practitioners, this book
defines the guideposts of the Marketing Analytics Age and what it will take for
marketing leaders to be successful in it. Cesar Brea has provided a practical
playbook for marketers who are ready to make this transition.” –Meredith Callanan,
Vice President, Corporate Marketing and Communications, T. Rowe Price “While the
field has a lot of books on the statistics of marketing analytics, we also need
insights on the organization issues and culture needed to implement successfully.
Cesar Brea's Marketing and Sales Analytics has addressed this gap in an
interesting and helpful way.” –Scott A. Neslin, Albert Wesley Frey Professor of
Marketing, Tuck School of Business, Dartmouth College To successfully apply
marketing analytics, executives must orchestrate elements that transcend multiple
perspectives and organizational silos. In Marketing and Sales Analytics, leading
analytics consultant Cesar Brea shows you exactly how to do this. Brea examines
the experiences of 15 leaders who've built high-value analytics capabilities in
multiple industries. Then, building on what they've learned, he presents a
complete blueprint for implementing and profiting from marketing analytics. You'll
learn how to evaluate “ecosystemic” conditions for success, reconcile diverse
perspectives to frame the right questions, and organize your people, data, and
operating infrastructure to answer them and maximize business results. Brea helps
you overcome key challenges ranging from balancing analytic techniques to
governance, hidden biases to culture change. He also offers specific guidance on
crucial decisions such as “buy vs. build?”, “centralize or decentralize?”, and “hire
generalists or specialists?” Whether you lead, practice, or rely on marketing
analytics, this guide will help you gain more value–with less frustration. Go beyond
“My algorithm can beat up your algorithm” It's not about formulas, it's about
cultivating conditions for success Plan backwards, starting from desired business
results Focus on value, not allure, hype, or sexiness Orchestrate resources to ask
better questions, answer them, and act Tackle any analytically intensive initiative–
and get the results you're accountable for Make the most of new “native” digital
channels… and the rapid digitization of legacy channels, too

Digital Analytics Primer
Who is most likely to buy and what is the best way to target them? How can
businesses improve strategy without identifying the key influencing factors? The
second edition of Marketing Analytics enables marketers and business analysts to
leverage predictive techniques to measure and improve marketing performance.
By exploring real-world marketing challenges, it provides clear, jargon-free
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explanations on how to apply different analytical models for each purpose. From
targeted list creation and data segmentation, to testing campaign effectiveness,
pricing structures and forecasting demand, this book offers a welcome handbook
on how statistics, consumer analytics and modelling can be put to optimal use. The
fully revised second edition of Marketing Analytics includes three new chapters on
big data analytics, insights and panel regression, including how to collect, separate
and analyze big data. All of the advanced tools and techniques for predictive
analytics have been updated, translating models such as tobit analysis for
customer lifetime value into everyday use. Whether an experienced practitioner or
having no prior knowledge, methodologies are simplified to ensure the more
complex aspects of data and analytics are fully accessible for any level of
application. Complete with downloadable data sets and test bank resources, this
book supplies a concrete foundation to optimize marketing analytics for day-to-day
business advantage.

Digital Marketing Analytics
A complete, start-to-finish guide to Google Analytics instrumentation and reporting
Google Analytics Breakthrough is a much-needed comprehensive resource for the
world's most widely adopted analytics tool. Designed to provide a complete, bestpractices foundation in measurement strategy, implementation, reporting, and
optimization, this book systematically demystifies the broad range of Google
Analytics features and configurations. Throughout the end-to-end learning
experience, you'll sharpen your core competencies, discover hidden functionality,
learn to avoid common pitfalls, and develop next-generation tracking and analysis
strategies so you can understand what is helping or hindering your digital
performance and begin driving more success. Google Analytics Breakthrough
offers practical instruction and expert perspectives on the full range of
implementation and reporting skills: Learn how to campaign-tag inbound links to
uncover the email, social, PPC, and banner/remarketing traffic hiding as other
traffic sources and to confidently measure the ROI of each marketing channel Add
event tracking to capture the many important user interactions that Google
Analytics does not record by default, such as video plays, PDF downloads, scrolling,
and AJAX updates Master Google Tag Manager for greater flexibility and process
control in implementation Set up goals and Enhanced Ecommerce tracking to
measure performance against organizational KPIs and configure conversion funnels
to isolate drop-off Create audience segments that map to your audience
constituencies, amplify trends, and help identify optimization opportunities
Populate custom dimensions that reflect your organization, your content, and your
visitors so Google Analytics can speak your language Gain a more complete view
of customer behavior with mobile app and cross-device tracking Incorporate
related tools and techniques: third-party data visualization, CRM integration for
long-term value and lead qualification, marketing automation, phone conversion
tracking, usability, and A/B testing Improve data storytelling and foster analytics
adoption in the enterprise Millions of organizations have installed Google Analytics,
including an estimated 67 percent of Fortune 500 companies, but deficiencies
plague most implementations, and inadequate reporting practices continue to
hinder meaningful analysis. By following the strategies and techniques in Google
Analytics Breakthrough, you can address the gaps in your own still set, transcend
the common limitations, and begin using Google Analytics for real competitive
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advantage. Critical contributions from industry luminaries such as Brian Clifton,
Tim Ash, Bryan and Jeffrey Eisenberg, and Jim Sterne – and a foreword by Avinash
Kaushik – enhance the learning experience and empower you to drive consistent,
real-world improvement through analytics.

Advanced Web Metrics with Google Analytics
Optimize your marketing strategies through analytics and machine learning Key
Features Understand how data science drives successful marketing campaigns Use
machine learning for better customer engagement, retention, and product
recommendations Extract insights from your data to optimize marketing strategies
and increase profitability Book Description Regardless of company size, the
adoption of data science and machine learning for marketing has been rising in the
industry. With this book, you will learn to implement data science techniques to
understand the drivers behind the successes and failures of marketing campaigns.
This book is a comprehensive guide to help you understand and predict customer
behaviors and create more effectively targeted and personalized marketing
strategies. This is a practical guide to performing simple-to-advanced tasks, to
extract hidden insights from the data and use them to make smart business
decisions. You will understand what drives sales and increases customer
engagements for your products. You will learn to implement machine learning to
forecast which customers are more likely to engage with the products and have
high lifetime value. This book will also show you how to use machine learning
techniques to understand different customer segments and recommend the right
products for each customer. Apart from learning to gain insights into consumer
behavior using exploratory analysis, you will also learn the concept of A/B testing
and implement it using Python and R. By the end of this book, you will be
experienced enough with various data science and machine learning techniques to
run and manage successful marketing campaigns for your business. What you will
learn Learn how to compute and visualize marketing KPIs in Python and R Master
what drives successful marketing campaigns with data science Use machine
learning to predict customer engagement and lifetime value Make product
recommendations that customers are most likely to buy Learn how to use A/B
testing for better marketing decision making Implement machine learning to
understand different customer segments Who this book is for If you are a
marketing professional, data scientist, engineer, or a student keen to learn how to
apply data science to marketing, this book is what you need! It will be beneficial to
have some basic knowledge of either Python or R to work through the examples.
This book will also be beneficial for beginners as it covers basic-to-advanced data
science concepts and applications in marketing with real-life examples.

Web Analytics Action Hero
The inside scoop on boosting sales through spot-on analytics Retailers collect a
huge amount of data, but don't know what to do with it. Retail Analytics not only
provides a broad understanding of retail, but also shows how to put accumulated
data to optimal use. Each chapter covers a different focus of the retail
environment, from retail basics and organization structures to common retail
database designs. Packed with case studies and examples, this book insightfully
reveals how you can begin using your business data as a strategic advantage.
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Helps retailers and analysts to use analytics to sell more merchandise Provides factbased analytic strategies that can be replicated with the same success the author
achieved on a global level Reveals how retailers can begin using their data as a
strategic advantage Includes examples from many retail departments illustrating
successful use of data and analytics Analytics is the wave of the future. Put your
data to strategic use with the proven guidance found in Retail Analytics.

Developing Human Capital
★This book includes 2 Manuscripts★ Are you looking for new ways to grow your
business, with resources you already have? Do you want to know how the big
players like Netflix, Amazon, or Shopify use data analytics to MULTIPLY their
growth? Keep listening to learn how to use data analytics to maximize YOUR
business.

Data Science for Business 2019 (2 BOOKS IN 1)
Distill Maximum Value from Your Digital Data! Do It Now! Why hasn’t all that data
delivered a whopping competitive advantage? Because you’ve barely begun to use
it, that’s why! Good news: neither have your competitors. It’s hard! But digital
marketing analytics is 100% doable, it offers colossal opportunities, and all of the
data is accessible to you. Chuck Hemann and Ken Burbary will help you chop the
problem down to size, solve every piece of the puzzle, and integrate a virtually
frictionless system for moving from data to decision, action to results! Scope it out,
pick your tools, learn to listen, get the metrics right, and then distill your digital
data for maximum value for everything from R&D to customer service to social
media marketing! Prioritize—because you can’t measure and analyze everything
Use analysis to craft experiences that profoundly reflect each customer’s needs,
expectations, and behaviors Measure real digital media ROI: sales, leads, and
customer satisfaction Track the performance of all paid, earned, and owned digital
channels Leverage digital data way beyond PR and marketing: for strategic
planning, product development, and HR Start optimizing digital content in real time
Implement advanced tools, processes, and algorithms for accurately measuring
influence Make the most of surveys, focus groups, and offline research synergies
Focus new marketing investments where they’ll deliver the most value • Identify
and understand your most important audiences across the digital ecosystem
“Chuck and Ken lead marketers clearly and efficiently through the minefield of
digital marketing measurement. And they do so with a lightness of touch and
absence of jargon so rare in this overhyped, much-misunderstood ecosystem.”
—Sam Knowles, Founder & MD of Insight Agents; author of Narrative by Numbers:
How to Tell Powerful & Purposeful Stories with Data

Cult of Analytics
An insightful look at the implementation of advanced analytics on human capital
Human capital analytics, also known as human resources analytics or talent
analytics, is the application of sophisticated data mining and business analytics
techniques to human resources data. Human Capital Analytics provides an in-depth
look at the science of human capital analytics, giving practical examples from case
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studies of companies applying analytics to their people decisions and providing a
framework for using predictive analytics to optimize human capital investments.
Written by Gene Pease, Boyce Byerly, and Jac Fitz-enz, widely regarded as the
father of human capital Offers practical examples from case studies of companies
applying analytics to their people decisions An in-depth discussion of tools needed
to do the work, particularly focusing on multivariate analysis The challenge of
human resources analytics is to identify what data should be captured and how to
use the data to model and predict capabilities so the organization gets an optimal
return on investment on its human capital. The goal of human capital analytics is
to provide an organization with insights for effectively managing employees so that
business goals can be reached quickly and efficiently. Written by human capital
analytics specialists Gene Pease, Boyce Byerly, and Jac Fitz-enz, Human Capital
Analytics provides essential action steps for implementation of advanced analytics
on human capital.

Marketing Analytics
Learn how to convert website visitors into customers Part science and part art,
conversion optimization is designedto turn visitors into customers. Carefully
developed testingprocedures are necessary to help you fine-tune images,
headlines,navigation, colors, buttons, and every other element, creating awebsite
that encourages visitors to take the action you seek. Thisbook guides you through
creating an optimization strategy thatsupports your business goals, using
appropriate analytics tools,generating quality testing ideas, running online
experiments, andmaking the adjustments that work. Conversion optimization is
part science and part art; thisguide provides step-by-step guidance to help you
optimize yourwebsite for maximum conversion rates Explains how to analyze data,
prioritize experimentopportunities, and choose the right testing methods Helps you
learn what to adjust, how to do it, and how toanalyze the results Features hands-on
exercises, case studies, and a full-colorinsert reinforcing key tactics Author has
used these techniques to assist Fortune 500clients You Should Test That explains
both the "why" and the"how" of conversion optimization, helping you maximize the
value ofyour website.

Predictive Marketing
A fully updated guide to making your landing pages profitable Effective Internet
marketing requires that you test and optimize your landing pages to maximize
exposure and conversion rate. This second edition of a bestselling guide to landing
page optimization includes case studies with before-and-after results as well as
new information on web site usability. It covers how to prepare all types of content
for testing, how to interpret results, recognize the seven common design mistakes,
and much more. Included is a gift card for Google AdWords. Features fully updated
information and case studies on landing page optimization Shows how to use
Google's Website Optimizer tool, what to test and how to prepare your site for
testing, the pros and cons of different test strategies, how to interpret results, and
common site design mistakes Provides a step-by-step implementation plan and
advice on getting support and resources Landing Page Optimization, Second
Edition is a comprehensive guide to increasing conversions and improving profits.
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Cutting-edge Marketing Analytics
Developing and implementing a systematic analytics strategy can result in a
sustainable competitive advantage within the sport business industry. This timely
and relevant book provides practical strategies to collect data and then convert
that data into meaningful, value-added information and actionable insights. Its
primary objective is to help sport business organizations utilize data-driven
decision-making to generate optimal revenue from such areas as ticket sales and
corporate partnerships. To that end, the book includes in-depth case studies from
such leading sports organizations as the Orlando Magic, Tampa Bay Buccaneers,
Duke University, and the Aspire Group. The core purpose of sport business
analytics is to convert raw data into information that enables sport business
professionals to make strategic business decisions that result in improved
company financial performance and a measurable and sustainable competitive
advantage. Readers will learn about the role of big data and analytics in: Ticket
pricing Season ticket member retention Fan engagement Sponsorship valuation
Customer relationship management Digital marketing Market research Data
visualization. This book examines changes in the ticketing marketplace and
spotlights innovative ticketing strategies used in various sport organizations. It
shows how to engage fans with social media and digital analytics, presents
techniques to analyze engagement and marketing strategies, and explains how to
utilize analytics to leverage fan engagement to enhance revenue for sport
organizations. Filled with insightful case studies, this book benefits both sports
business professionals and students. The concluding chapter on teaching sport
analytics further enhances its value to academics.

Marketing Analytics
If you want to understand and get true value from your online content you need to
understand how it is used by your customers. If you work with web analytics and
online search optimization, this book will provide you with the tools and insight you
need to do just that. Even more, it will give you an actionable plan to transform the
culture of your organization into one that uses web analytics on a daily basis,
focusing on real changes you can make to your department and processes to
transform the way your business works. With examples from dozens of companies
ranging from small businesses, to consumer sites like Amazon, to some of the
largest companies in the world including Tesco and Google, Cult of Analytics
demonstrates just how to apply web analytics to your business. * Unique: demand
from marketers for a guide to building web analytics into business * Real-world
examples show what does and doesn't work online to meet online business
objectives * Covers both the technicalities of web analytics and the strategy behind
using them in one handy guide to give marketers the complete picture

You Should Test That
Distill 100%–Usable Max-Profit Knowledge from Your Digital Data. Do It Now! Why
hasn’t all that data delivered a whopping competitive advantage? Because you’ve
barely begun to use it, that’s why! Good news: neither have your competitors. It’s
hard! But digital marketing analytics is 100% doable, it offers colossal
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opportunities, and all of the data is accessible to you. Chuck Hemann and Ken
Burbary will help you chop the problem down to size, solve every piece of the
puzzle, and integrate a virtually frictionless system for moving from data to
decision, action to results! Scope it out, pick your tools, learn to listen, get the
metrics right, and then distill your digital data for maximum value for everything
from R&D to CRM to social media marketing! • Prioritize—because you can’t
measure, listen to, and analyze everything • Use analysis to craft experiences that
profoundly reflect each customer’s needs, expectations, and behaviors • Measure
real social media ROI: sales, leads, and customer satisfaction • Track the
performance of all paid, earned, and owned social media channels • Leverage
“listening data” way beyond PR and marketing: for strategic planning, product
development, and HR • Start optimizing web and social content in real time •
Implement advanced tools, processes, and algorithms for accurately measuring
influence • Integrate paid and social data to drive more value from both • Make
the most of surveys, focus groups, and offline research synergies • Focus new
marketing and social media investments where they’ll deliver the most value
Foreword by Scott Monty Global Head of Social Media, Ford Motor Company

Business Analytics for Sales and Marketing Managers
An unparalleled author trio shares valuable advice for using Google Analytics to
achieve your business goals Google Analytics is a free tool used by millions of Web
site owners across the globe to track how visitors interact with their Web sites,
where they arrive from, and which visitors drive the most revenue and sales leads.
This book offers clear explanations of practical applications drawn from the real
world. The author trio of Google Analytics veterans starts with a broad explanation
of performance marketing and gets progressively more specific, closing with stepby-step analysis and applications. Features in-depth examples and case studies on
how to increase revenue from search advertising, optimize an existing website,
prioritize channels and campaigns, access brand health and more Discusses how to
communicate with a webmaster or developer to assist with installation Addresses
Google's conversion-oriented tools, including AdWords and AdSense, Google
trends, Webmaster tools, search-based keyword tools, and more Touches on brand
tracking studies, usability research, competitive analysis, and statistical tools
Throughout the book, the main emphasis is demonstrating how you can best use
Google Analytics to achieve your business objectives. Foreword by Avinash Kaushik
Note: CD-ROM/DVD and other supplementary materials are not included as part of
eBook file.

Hands-On Data Science for Marketing
If you have a passion for marketing and analytics are are looking for practical
experiences to help you learn the science behind success, Digital Analytics 101 is
the book for you. It's perfect for recent graduates and recognized marketers alike
and provides you with information on topics such as: marketing methodology,
brand monitoring, SEM and SEO, content marketing, social media marketing and
measurement, how to use surveys and research, and much more. This book has a
strong emphasis on marketing analytics, plus a range of exercises, handouts,
screenshots, and case studies. Once upon a time, Digital Analytics 101 was an
educational agency designed to teach marketers and small to medium business
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owners how to measure the performance of their digital marketing. We offered live
classes (usually hosted through local businesses like churches), online classes,
presentations in a variety of industries (construction, digital analytics, thought
leadership, church leadership, and local college and university guest lectures). We
blogged and published articles for print magazines and websites like Yahoo! Small
Business, Web Analytics World, and American Express OPEN. It started as a side
project; a way for our experts to share what they knew with the larger community,
a community that at the time was very hungry for knowledge. The business closed
in 2015, but it seemed like a shame not to write a book for anyone to use. FAIR
WARNING: because the internet changes faster than a teenager picking out clothes
for a first date, some of the screenshots of interfaces are probably outdated. The
strategy behind the course is still intact, but the way you access that information
may have changed.

Website Optimization
Marketers engaged in managing a modern website must quickly determine and
deliver the most relevant, personalized experiences at each touchpoint across their
digital properties for an often diverse visitor population. The Adobe Target solution
(one component of the Adobe Digital Marketing Cloud) provides an optimization
solution with intuitive but sophisticated capabilities that leads marketers through
the essential steps of optimizing and personalizing their content, clearly showing
them which content increases conversion lift and revenue. In Adobe Target
Classroom in a Book, seasoned Target veteran Brian Hawkins introduces new users
to the basic concepts of website optimization, including A/B testing, audience
targeting, segmentation, and recommendation. Brian goes on to provide a
thorough introduction to the Adobe Target solution, with lessons on setting up
customer offers, testing campaigns, custom segmentation, multivariate test, and
reporting. It includes best practices as well as countless tips and techniques to help
you become more productive with the software. You can follow the book from start
to finish or choose only those lessons that interest you. Classroom in a Book®, the
best-selling series of hands-on software training workbooks, helps you learn the
features of Adobe software quickly and easily. Classroom in a Book offers what no
other book or training program does–an official training series from Adobe Systems
Incorporated, developed with the support of Adobe product experts.

Social Media Analytics Strategy
The authors of the pioneering Cutting-Edge Marketing Analytics return to the vital
conversation of leveraging big data with Marketing Analytics: Essential Tools for
Data-Driven Decisions, which updates and expands on the earlier book as we enter
the 2020s. As they illustrate, big data analytics is the engine that drives marketing,
providing a forward-looking, predictive perspective for marketing decision-making.
The book presents actual cases and data, allowing readers invaluable real-world
instruction. The cases show how to identify relevant data, choose the best
analytics technique, and question the link between marketing plans and customer
behavior. Dealing with actual scenarios sheds light on the most pressing marketing
questions, such as setting the optimal price for one’s product or designing effective
digital marketing campaigns. Big data is currently the most powerful resource to
the marketing professional, and this book illustrates how to fully harness that
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power to effectively maximize marketing efforts.

Landing Page Optimization
The first book devoted entirely to B2B social marketing B2B markets are
fundamentally different from consumer markets. Decisions are made on value, not
impulse. Buying cycles are complex, often with many stakeholders involved.
Relationships and support are critical. Bet-the-business decisions demand
discipline, knowledge, and lots of information. This hands-on guide covers topics
unique to this segment, including cost justification, prospecting and lead
generation, matching tools to the sales funnel, building, B2B search engine
optimization, social media monitoring, social media policy development, long-term
client relationships, gaining stakeholder support, building a more transparent
organization, and what's coming next. Features plentiful examples, case studies,
and best practices Focuses on the channels that are most effective for B2B
marketers Builds on the authors' more than 30 years of combined experience in
the new media/social media space, as well as two previous successful books
Leverage the vast business-to-business potential of Facebook, LinkedIn, Twitter,
and many other social media platforms today with Social Marketing to the Business
Customer!
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